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Update Your Business with our partners



The Big Shift The Problem

Generative Engine What we do
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Google Search I'm Feeling Lucky

Google offered in: EMAnvika

Me TL akplPwg aoxoAsioTte onpepa;
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Keywords Conversations

Google

| jewelry | A
jewelry stores

jewelry armoire

jewelry in candles
jewelry exchange
Jewelry box

jewelry organizer
jewelry making supplies
jewelry cleaner

jewelry supplies

jewelry insurance

Google Search I'm Feeling Lucky




Data of LLMs Searches in Greece
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Charts

== Total == Mobile

18m
am
0
2023 2024 2025 2026
YD Exclude adult ideas X Add filter 275 keyword ideas available - Keyword view ~ ~
Columns
|:| Keyword (by relevance) Avg. monthly searches Competition Ad impression share Top of page b'r[da::‘:);; Top of page bi(:a[zéir; YoY change

Keywords that you provided

[0 chawgp 2,240,000 A | Low - €0.01 £0.03 +173%
O gemini 201,000 S | Low - £0.09 €0.40 +639%
O claude 18,100 [ | Low - £€0.25 £€1.12 +1,264%
O perplexity 18100 % Low - £0.12 £0.51 0%
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To Tu@AO 2nueio Twv ETTIXEIPIOEWYV

Kavouv SEO yia

Aev E€pouv TI pwToUV 01 XproTeg o€ Al ?
Aev gpgavifovral ota Al summaries

Aev petpave Al traffic

Mepipévouv va trepdoel n péda



To Tu@AO 2nueio Twv ETTIXEIPIOEWYV

Ta LLMs €xouv d1a@opeTiKr) AoYIKA
AyvwoTto prompt landscape
Zero Al visibility

Kavéva reporting
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Xavouv pepidio ayopdc Twpa //



SEO (Google Search, Clicks, Keywords)
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SEO

BeATioTOTrOINON YIa aAyopiOpoug
Keywords & backlinks

Google, Bing

10 blue links

Click-through rate



GEO

BeATioToTroinon yia YAwWooIkd povTtéAa
Context, authority & citations
ChatGPT, Gemini, Perplexity, Claude
1 ar@vrnon 1 avagopd

Mention rate



[Mw¢ ammopacifel To Al TTOIOV va AVA@EPE!

Relevance
e To TieplexOUEVO oL
amavtael og real

EPWTNOELG XPNOTWY;

° @ Citation Worthiness

Y€ avagPEPOLV AAAES
a€lOTILOTEG TINYEG;

Authority

Eioal avayvwplopevn
Tinyn otov kKAddo cov;



E-E-A-T: To koivé kpitripio Google & Al
EXxperience

Expertise

2€ avayvwpifouv AAAEG TTNYEG WG avagopd;

YT1rapxel Aoyog 10 Al va 0€ EUTTIOTEUTEI;
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Step 01: AvaAuon Prompts

EvtomiCoupe akpIBwg Tl pwTAvE ol xprioteg o€ ChatGPT, Gemini, Perplexity yia Tov kAddo couv.

=

Mapadelyua prompt:

“TMoleg eTalpeieg 1ATPIKAG KAvvaBng
: €XOUV Mmapouacia oTnv EAANVIKA ayopd
Kal eivatl aélomotec;”



04. What We Do

Step 01: AvaAuon Prompts

Search Term Langus Locaticn

waTpLkn Kavvapn G r“k EGreece

t Content Studio

News elval Ta Mo Snuogus Apoldvte waTpikde kavvafng athnv EAaba;
Nug pRopu va RpounBeutl atpikh kduvafn atny EAAiGa;

Nel unopu va oyopiow Lotpkr kidvealn pe ouvtayr otny EAMGGa;

Noiol yuaTpol ouvTayoypapolv weTpkr kdveaBn ot Beooakovikn);

MNoLEG ETaLPEES WaTPiRAG Kiwwafng £xous napovala otny Ak ayopd;

Alabiraola anGKTRONG oUVTayiE Yia laTpikr Kaveafn,

laTpikn kavvapn

¥napyouy khivikég nou Govtar ot fa pe wrpur wdvvapn oty
ABryea;

Eyrexpiuévig nafifoeic yue Bepomela pe waTpur kaveafin ornv EXMGa;
MNoua elval To ogéhn TwWy SIEPODETIKEIV TUMWY LETPIKAE Kivwang yia Xpdwo mévo;

Mol Pplones eEaBmevptva wTpela yia atpod kavafn

intent
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Step 02: Xaptoypdenon LLM Models

KaBe povtéNo €xel S10@ OPETIKEC TTNYEG EUMIOTOOUVNG Kal S1a¢p OpEeTIKN AOYIKA ava@ opdc.

[aﬁ] perplexity 4 Gemini &ChatGPT Claude b Copilot



Step 03: Katnyoplotroinon Intent

TOmog Intent Mapdadeypa Al Prompt 2T0X0G
Informational ota ao® dheta quToRIVITOU Brand Authority
Talptdlel og véo odnyo;
Commercial nOla'GG(pG)\IOTI'KI’] ETGlpEIG’E)(El Competitive Positioning
KAAUTEPEC TIMEC 0TV EANGDQ;
Decision ov HTTopw va Bya)}w 00'(p(17\£l(1 Direct Lead
QUTOKIVATOU online TwpQq;
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Ongoing SEO + GEO Visibility

Brjua 10

Al Visibility Audit

Mov eppavifeocal TwpPaA ;

Brua 20

Prompt & Intent Mapping

Ti pwTdve yia Tov KAGdo covu;

Briua 30

Content & Authority Strategy

Tixpewaletal va
@TiaxTE/PeATIWOE(;

Brua 40

Ongoing Monitoring

Ta povtéAa alalovuv. Epueig
TTAPAKOAOUOOUE.
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@a xapouue va (ACOUE TNV EPTTEIPIQ
NG ouvvepyaoiag padi oac!

ANKUAVNG 36-38 T..210677.1 §02
11853, ABrjva E.info@digitalup.gr

Made by DigitalUp Team
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